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We’ve developed a
pathway to help brand
owners and managers
see just over the horizon

where consumer needs
are great and available
solutions few.
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Be good and different!
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People don't buy products they buy
meanings! People love meaningful things.
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It's all about making a person feel better!
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Catapult Innovation provides the guidance, creativity and rigor necessary to provide greater clarity in
decision making about your most promising opportunities for creating new value in the marketplace.

Immersion in consumer
experience, product

category, target segment,

Develop strategic direction
and creative idea platforms to|
bring form to brand portfolio
structure, brand positioning

Prepare ideas into visual
and verbal prototypes for
consumer feedback on
clarity, appeal, features, use,

Rigorous and thoughtful
concept testing. Ranking and
final assessment against the
Discovery Stage success

Method cultural trends, and identify

success criteria. and competitive set.

and messaging.

— o

develop

Project Phase

Evolve selected ideas and
concepts into consumer-
facing prototypes for
more rigorous analysis or
quantitative testing.

Identify gaps in market,

unarticulated needs, and
assess new opportunities
Outcome [pue your brand can

effectively compete and win.

Select the most promising
strategic idea platforms
for further exploration and
development.
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criteria.

The clarity and confidence

to move forward into full
product development and
market launch investment.
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Jokans
SHELCTRA

Be in good company.
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How do you get started...
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Timing: 8-10 weeks from kickoff briefing
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A collaboration between BrandIQ and PULL Brand Innovation. We are a highly skilled team of market
researchers, brand strategists, brand development and marketing communications experts.

BrandlQ PULL

BrandIQ PULL Brand Innovation

Experts in Brand Building Influence by Design

Strategy and Research Part of the Dawson+Company Creative Group
2801 Hyperion Avenue Suite 104 1015 West El Roblar Drive

Los Angeles, California USA Ojai, California USA

3239121935 805 640 3920

Contact: Mike Murphy x201 Contact: Thomson Dawson

www.brandig.biz www.pullinc.com



